
 
 
 
 
 
 
 

 
 
 

READY FOR CHANGE: THE LSG GROUP ONCE AGAIN PRESENTS 
ITS EXPERTS AND INNOVATIONS AT THE WTCE 

 
 
Neu-Isenburg, Germany, June 8, 2022 – After a two-year break due to the pandemic, 
the LSG Group is once again participating in this year's World Travel Catering and 
Onboard Services Expo (WTCE, April 14-16 in Hamburg) under the slogan "Embrace 
the journey — Wherever change takes you, we are there." The aim is to once again 
engage in a personal exchange with the company’s airline customers, and at the same 
time present market-leading innovations and technology solutions.  
 
Together with its expert brands, LSG Sky Chefs, Packaged Solutions by LSG Sky 
Chefs and Retail inMotion, the LSG Group will be showcasing innovative products 
and solutions for holistic concepts both in the area of classic airline catering and for 
on-board retail (OBR) and hybrid concepts. With them, the company is focusing on 
the needs of customers for individual, trend-based concepts, modern technology so-
lutions and efficient, quality-oriented processes — and always with sustainability in 
mind. A new agile innovation program, consisting of several modules, will be pre-
sented at the show for the first time. It aims to establish continuous, fast-paced, and 
customer-centric innovation as a core element of the LSG Group’s mission to con-
nect food and people. Everywhere.  
 
"Following the sale of our European LSG activities, and in the course of the pandemic, 
we have not only managed to transform our company, but also to reposition it strategi-
cally,” said Erdmann Rauer, CEO of the LSG Group. “We can claim that we have our 
finger on the pulse of the industry and are keeping up with the pace of change. At the 
same time, it is our aspiration to help shape the change that is presenting our entire 
industry with new challenges. That's why we are looking ahead with strength and con-
fidence as the 'new LSG Group,' and will present ourselves to our customers at WTCE 
as a reliable, future-proof partner that understands their challenges and approaches 
them individually in collaboration with them." 
 
Highlights at the LSG Group booth will include:  
 

contact Alexandra Appel  

 Head of Communication and Marketing  

phone +49  (0 )  6102 240  716  

e-mail  alexandra.appel@lsg-group.com  

 Information 

  

 LSG Lufthansa Service Holding AG 

 Dornhofstraße 38 

 D-63263 Neu-Isenburg 

 Internet: www.lsg-group.com 



 
 
 
 
 
 
 

 
Culinary: A live cooking area and bar with food offerings ranging from snacks to pre-
mium meals, plus a cooking show on Thursday featuring renowned international chefs  
from LSG's partner network (livestream via Instagram). 
 
Consistent: The new "Soda Robot" and "Intelligent Truck" recently launched in the 
LSG Sky Chefs’ operations, plus methods to extend the shelf life of products as well as 
modern, more flexible production methods and supply chain management solutions  
 
Connected: consumption analytics to reduce waste while improving onboard F&B, Re-
tail inMotion's end-to-end onboard retail and technology solutions, including Load Plan-
ner, digital menu cards, an augmented reality app (Virtual TryOn) and strategic part-
nerships with Kaelis, e-Mersion Media and Cuisine Solutions that will expand the com-
pany’s product portfolio. 
 
The entire LSG Group team looks forward to welcoming their customers and partners 
at the Hamburg Messe in Hall A1, Booth 1E20, and inspiring them with their ideas. 
 
The LSG Group is the quality and technology leader in airline catering and related markets. It 
has two strong, independent expert brands: LSG Sky Chefs a global catering specialist with the 
highest hygiene and quality standards for airlines, the home delivery market and retail. Retail 
inMotion, which specializes in in-flight sales, product development and technology solutions, 
sets standards with its understanding of partnership and its innovative strength. 
  
LSG Group (International) is headquartered in Neu-Isenburg near Frankfurt, Germany, and has 
an extensive network of joint ventures and partnerships around the globe. In the pandemic year 
2021, its 15,500 employees at 140 locations in 40 countries worldwide generated consolidated 
revenue of 1,113 million euros. LSG Sky Chefs produced 131 million meals (excluding minority 
interests) during this period. www.lsg-group.com 
 


